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M 
y dad always got my attention around the farm 
when he used the word experiment. That meant 
we were trying something new. And when we 
tried something new, well, who knew what might 
result. Trying and learning new stuff  on the farm 

was even more exciting than lab experiments in school!
Mostly what my dad called an experiment was doing something a bit 

different and observing what happened. Today, however, more farmers 
are working in concert to follow scientific methodology as they all test a 
specific practice on their farms. What began 11 years ago as an initia-
tive called the On-Farm Network of the Iowa Soybean Association has 
spread to 11 states. See Rich Fee’s article, “Grassroots Research,” begin-
ning on page 42 for a full report on the growth of the network.

“If growers don’t organize to collect true, independent, third-party 
data, they’re going to be at the mercy of those who have data,” Tracy 
Blackmer, director of research for the On-Farm Network, tells Fee. “I 
believe that collecting this data can be the competitive edge for grow-
ers. If every grower in Iowa did one trail, we’d have over 40,000 trials. 
Through that, we would learn so much about how to improve our man-
agement. Most growers agree they can do at least one thing better. The 
question is how do you find it. I believe this network can find it.”

FRONT AND BACK COMBINE SOLUTIONS

Football coaches talk a lot about how their preparations made for 
game day and how their adjustments during games are critical to 

winning. The same can be said for achieving top combine operation. 
 Machinery Director Dave Mowitz shares many ideas for dealing with 

heavy residue in the cover story, “Stalked,” on pages 18 and 34. The 
surest solution, Mowitz reports, is making sure your combine’s residue-
management system is in good repair with sharp knives and belts.

“If a corn head is doing its job, the only thing coming out the back 
of a combine should be cobs and husks,” says Paul Jasa, University of 
Nebraska agricultural engineer.

Adjusting the combine for yield losses is well worth your time, Crops 
Technology Editor Gil Gullickson reports in his High Yield Team series 
article, “Halt Harvest Losses,” on page 54. The article tells how to do it.

“A payback of $50 to $100 per hour is common if you check for losses 
at harvest,” Iowa State University Extension agricul-
tural engineer Mark Hanna tells Gullickson. •
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Organized on-farm research provides another 
layer of independent data for decisions.

Successful Farming®

EDITORIAL AND ART
Successful Farming Magazine 
1716 Locust Street/LS257, Des Moines, IA 50309-3023
Email: adminsf@meredith.com

EDITOR IN CHIEF Loren Kruse	
EXECUTIVE EDITOR John Walter
ART DIRECTOR Matt Strelecki
MACHINERY DIRECTOR Dave Mowitz	
CROPS AND SOILS EDITOR Rich Fee		
FARM ISSUES EDITOR Cheryl Tevis
BUSINESS EDITOR Dan Looker	
CROPS TECHNOLOGY EDITOR Gil Gullickson
COPY AND PRODUCTION MANAGER Janis Gandy	
DEPUTY MACHINERY EDITOR Laurie Bedord
MARKETS BUREAU CHIEF Mike McGinnis
MULTIMEDIA EDITOR Jeff Caldwell
MULTIMEDIA PRODUCER Jason Meeker
ASSISTANT MULTIMEDIA PRODUCER Justin Davey
CONTENT EDITOR Paula Barbour
CONTRIBUTING EDITOR, BEEF INSIDER® Gene Johnston
CONTRIBUTING EDITORS Alan Kluis, Greg Peterson, Roger Welsch
CONTRIBUTING EDITOR, SF® RADIO MAGAZINE Darrell Anderson
DAIRY EDITOR EMERITUS James R. Borcherding 	
EDITORIAL OFFICE COORDINATOR Debbie Evans	

PUBLISHING  ADMINISTRATION / 
ADVERTISING SALES
PUBLISHER Scott Mortimer
NATIONAL SALES MANAGER Curt Blades  
SALES EXECUTIVES Tom Hudson, Eric Marzen, Sarah Miller, 

                                 Marty Wolske, Courtney Yuskis
MARKETPLACE SALES Chris Wood
MARKETING CREATIVE SERVICES Mark McManus
MULTIMEDIA/EVENTS COORDINATOR Kiera Jacobson
SALES OFFICE COORDINATOR Rachael Creswell

SENIOR CONSUMER MARKETING DIRECTOR Jon Macarthy
BUSINESS MANAGER Darren Tollefson
PRODUCT DEVELOPMENT MANAGER Larry Erickson 
SENIOR PRODUCTION MANAGER Lucy Russo
ADVERTISING OPERATIONS MANAGER Jim Nelson
DIGITAL IMAGING SPECIALIST Steve Lause

VICE PRESIDENT/GROUP PUBLISHER Tom Davis

MEREDITH  NATIONAL MEDIA GROUP
President TOM HARTY

EXECUTIVE VICE PRESIDENTS
President, Media Sales RICHARD PORTER
President, Better Homes and Gardens JAMES CARR
President, Parents Network CAREY WITMER
President, Women’s Lifestyle THOMAS WITSCHI
Creative Content Leader GAYLE GOODSON BUTLER
Chief Marketing Officer NANCY WEBER
Chief Digital Officer LIZ SCHIMEL
Chief Revenue Officer MICHAEL BROWNSTEIN
Chief Innovation Officer JEANNINE SHAO COLLINS
General Manager MIKE RIGGS
Director, Operations & Business Development DOUG OLSON

SENIOR VICE PRESIDENTS
Meredith Women’s Network LAUREN WIENER
Chief Technology Officer JACK GOLDENBERG
Audience Development and Commerce ANDY WILSON
Digital Engagement DAN HICKEY
 
VICE PRESIDENTS
Consumer Marketing JANET DONNELLY
Corporate Marketing STEPHANIE CONNOLLY
Direct Media & Travel Marketing PATTI FOLLO
Research Solutions BRITTA WARE
Communications PATRICK TAYLOR
Newsstand MARK PETERSON 
Production BRUCE HESTON

Chairman and Chief Executive Officer STEPHEN M. LACY

Vice Chairman MELL MEREDITH FRAZIER
In Memoriam E.T. MEREDITH III (1933-2003)

SUBSCRIPTION SERVICE INFORMATION: For service on your maga-
zine subscription, including change of address, phone 800/374-3276. 
Or write to Successful Farming Magazine, Customer Service, P.O. Box 37466, 
Boone, IA 50037-0466. Please enclose address label from a recent issue.

Our subscribers list is occasionally made available to carefully selected firms 
whose products may be of interest to you. If you prefer not to receive informa-
tion from these companies by mail or by phone, please let us know. Send your 
request along with your mailing label to Magazine Customer Service, P.O. Box 
37452, Boone, IA 50037-0452.

Farmer
Solutions


